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The story trail

The city
of stories

In Autumn 2026, the streets, parks,
and open spaces of Brigshton & Hove
become a storybook.

maze, your local charity
supporting families with
disabled children, has

partnered with Wild in Art to bring
you The Story Trail — a free, fun
and family-friendly adventure.

Between September and
November 2026, you can uncover
a city-wide gallery of more than
30 giant BookBenches. Each one
is an open book, designed by a
talented local artist and waiting
to be discovered.

We're inviting local businesses to
sponsor a BookBench, and help
us bring a beautiful collection

of stories to Brighton & Hove.

By supporting the trail, you help
write a brighter chapter for local
families. In Sussex, one in six families
navigates the daily challenges of
raising a child with a disability or
special educational needs (SEND).
Amaze helps them navigate the daily
challenges of raising a child with
SEND. We are unique, in that you
don't need a formal diagnosis to

get our support.
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Read on
to find out

how you can
be part of
our storvy...



The story trail

Why shouild you
dget involved?

his is an amazing opportunity Raise funds for Amaze

for you to play a significant At the end of the trail, the

part in an exciting and
popular event, supporting a local
charity. Through taking part, you
can connect with other local artists,
businesses, community groups and

BookBenches will be sold at auction
to raise vital funds for Amaze. This
is your opportunity to give your
sculpture it's forever home!
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What’s in it for me?

A chance to showcase
your brand as part of a
city-wide project with
high exposure.

The opportunity to choose
the artist and artwork of

a beautifully designed
BookBench.

Your sculpture situated in
a high-footfall location in
Brighton & Hove.

Your company logo and
details on the sculpture
plaque, website and app.

A unique way to engage
your employees and
customers.

Your company name on
thousands of trail maps.

Opportunities to offer
in app rewards and
other promotions.

Networking opportunities
with other sponsors and
partners at organised
events.

An invitation to our sponsor
activation workshop.

Invitations to our Farewell
Event and Auction.



Sponsor timeline

1 October 2025 Spring 2026

Project Launch Sponsor Artwork
Selection Event

Summer 2026
Artists painting period
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September 2026

The Story Trail Soes
live for 8 weeks across
Brighton & Hove

November 2026

Farewell weekend

November 2026

BookBenches go
to auction to raise
funds for Amaze



The story trail

Impact stories

his will be Wild in Art's fourth

visit to Brighton and Hove;

their previous trails have
brought Snowdogs, Snails and Shaun
the Sheep to the city and delivered
an impressive economic impact.
Independent evaluation by research
consultants NewcastleGateshead
Initiative across the three previous
Wild in Art trails estimated a total of
634,653 visited the trails, generating
a combined direct economic impact
of £21.3 million (£9.6m GVA).

The research found that the city’s
reputation was enhanced by the
three art trails, with 99% of survey
respondents feeling proud that
Brighton had hosted the events
and 83% expressing an increased
sense of community.

634,663 E£21.3M

people visited generated with
Brighton & direct economic
Hove trails impact

The trails have also brought health
and wellbeing benefits, with 82%

of respondents saying exploring

the trails enhanced their wellbeing,
81% saying following the trails
encouraged them to do more walking
and 81% saying they encouraged
them to get outdoors more.

* Independent research consultants
NewcastleGateshead Initiative calculated the
economic impact of Snowdogs by the Sea
(2016), Snailspace (2018) and Shaun by the
Sea (2023) using The Sustrip Economic Impact
Model (sample size 674 responses). The Sustrip
Economic Impact Model has previously been
used to estimate the impact of events such as
the Tour de France, London Marathon, Open
Golf Championship, V Festival and T in the Park.
The model uses inputs from visitor survey data
captured at events - including spend data, the
origin of the visitor and the role of the event as
a driver for the visit.
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The story trail

Become a

sculpture

sponsor!
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All sponsorships are allocated on a
Tirst come, Tirst served basis!

We also have additional opportunities
to make a more significant commitment
to the trail, or support a local school

or community group to take part.
Please contact us to discuss the
possibilities we can offer.

Support children, young people and
families with SEND by sponsoring
a BookBench today.
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Contact us today

Email: sponsors@storytrail.org.uk

Call us: 01273 234014
(Monday — Thursday, 9-5pm)

Message Siobhan: 07485 347395

www.amazesussex.org/thestorytrail

In collaboration with ﬂ,,mamz_,,en WILD
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